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Villeroy & Boch Tiles new products 2016
Emotion meets architecture –
New colours, finishes and effects for a positive interior atmosphere
With new colours, finishes and material effects, Villeroy & Boch Tiles is presenting a collection for 2016 that creates atmospheric, emotionally charged interiors. With the motto “emotion meets architecture”, the new wall and floor concepts are not only visually impressive but also feel pleasant to the touch and create a palpable connection between emotions and architecture. Hardly any other material offers the same design possibilities as ceramic. With innovative design concepts, this authentic, natural material also has a unique quality that makes Villeroy & Boch Tiles a truly stand-out brand.
The 2016 collection features versatile designs that reflect current interior design and that are as modern as they are timeless. Not only does Villeroy & Boch have its own wealth of historical patterns and templates providing inspiration for completely new interpretations of historical style elements, but the various series also demonstrate unexpected combinations of different material finishes, such as glittering metallic effects, or are beautifully hand-painted. The 2016 collection provides planners, architects and private building owners with high-quality tile series for all manner and size of projects and buildings, enhancing interiors with positive, palpable emotions. This includes everything from simple elegance and clear authenticity to decorative comfort.
The design themes for the 2016 tile collection are in keeping with strong international interior trends: in addition to dynamic, urban interiors with a minimalist look and clear design, modern furnishings also express closeness to nature. At the same time, classical interiors demonstrate traditional values and self-confident glamour.
Against this background, expressive design themes have been created that, depending on the combination and spatial concept, result in completely different associations and styles: Cool variants in grey and black stand alongside warm shades of brown and beige, while soft blues, greens and reds create harmonious or contrasting effects. The surface finishes play with different reliefs, ranging from gentle grooves to distinct 3D décors. The feel of the surface structure also highlights the emotional effect of the tiles. These are complemented by high-quality, individually handglazed tiles featuring Jugendstil-style colour gradations and transparent glazes.
The decorative elements are as balanced as the colours: whether strictly geometrical, floral or with historical inspiration, the designs are meticulous but effective. Some only become apparent at second glance, while others have a used look that seems to have developed over many years.
Concrete, wood and natural stone remain the dominant theme for floors. Villeroy & Boch Tiles offers a surprising range of new looks and material compositions: concrete that seems to have been stained by rust, or concrete that not only features the typical shell texture but that also includes “pure wood”. The concrete look also works in other interesting combinations, for example, in a terrazzo effect or as a rustic stone concrete with historical decoration. New wood interpretations – inspired by fine wood – complement the existing wood looks. All designs enable varied coverings that, depending on the décor and mix, create calming or exciting effects.
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V&B Fliesen GmbH
V&B Fliesen GmbH manufactures Villeroy & Boch brand-name tiles and is one of the world's leading manufacturers of ceramics. The company now operates in more than 80 countries. More than 850 people are employed at the company headquarters in Merzig and at its sites in Mettlach and La Ferté-Gaucher. High-quality materials are used in the manufacture of sophisticated premium ranges for the bathroom, living areas and architecture. 
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